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Downtown as a Destination for
Tourists and Visitors
Washington D.C. is one of the top tourism and business destinations in the country due
to its concentration of national attractions and historic sites, its importance as the seat
of the federal government, and its emerging role as a high-tech center. The hospitality
industry is an important economic generator for the District, second only to the fed-
eral government in its creation of jobs and taxes for the city.  Downtown is poised to
capture a larger share of the region’s $3.6 billion hospitality market with 7,000 hotel
rooms (most within a half mile of the new convention center), a state-of-the-art con-
vention center slated to open in 2003, the new MCI Center, numerous major attrac-
tions, and an emerging entertainment and retail economy.

The new Convention Center, which will offer a 2.1 million square feet of exhibition and
meeting space for the national conventions of professional associations, will be the
centerpiece of the hospitality market.  It will double the number of conventions held in
the city, thereby placing pressure on the 2,650 rooms that currently are “committable”
for use during conventions.  The Office of Planning is currently conducting a study to assess the potential demand for  additional downtown  hotel rooms, and to deter-

mine possible sites and financing mechanisms necessary to meet the demand for
convention hotel facilities.

With coordinated marketing, the new retail, entertainment and convention develop-
ments in downtown DC will keep Washington competitive as a visitor and conven-
tion destination for years to come.

Specialty hotels offer alternative accommodations for Downtown visitors

The new Washington Convention Center
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Strategy One: Establish a Hospitality
District to Support the New
Convention Center

A “hospitality district” should be established in the Mount Vernon Square area to
accommodate the approximately 3,000 new hotel rooms that may be needed to
serve the new convention center. This
district should be centered along the 9th

Street corridor, south and west of the new
convention center.  This location would
build upon the existing cluster of hotels,
encourage convention-goers to explore
the various retail, entertainment, and cul-
tural offerings of the Gallery Place area,
and help guide larger density develop-
ment away from the largely residential
Shaw community.  In addition to estab-
lishing an attractive setting for conven-
tion hotels, the hospitality district would
also allow the market to determine the
most suitable location and number of ad-
ditional Downtown hotels.  This new ho-
tel development could generate 4,000 jobs
and $25 million in sales and property taxes
for the District.



20 Downtown Action Agenda- Washington DC

tw
o

S
tr

at
eg

ie
s 

an
d 

R
ec

om
m

en
da

ti
on

s

Former office buildings can become
hotels through adaptive reuse.

Strategy Two: Encourage Convention
Hotels within the Hospitality District

Convention planners prefer a small number of large hotels located as close as possible
to convention facilities. To meet the expected room demand in Washington, should
include approximately 3,000 new rooms: 1,200 to 1,500 rooms in the primary head-
quarters hotel and 1,000 to 1,200 rooms in a
second convention-oriented hotel. Both con-
vention hotels should have a significant
amount of meeting rooms, exhibit space, ban-
quet facilities, and parking to give meeting
planners greater flexibility for conventions and
meetings and to improve the marketability of
Washington as a meeting site.  Hotels located
near the convention center’s “head house”,
which includes the main entrance and regis-
tration area, would be easily accessible for con-
vention-goers.

Key Action: Determine potential headquarters hotel
locations and establish new zoning to ensure sufficient
space for hotel development.

Convention hotels typically have several hundred rooms, as well as meeting and
exhibit spaces.
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Strategy Three: Support the Mount
Vernon Square Hospitality District with
Retail and Commercial Services

While the new Convention Center is expected to pump $1.1 billion into the region’s
economy in its first year of operation, it can only do that if convention goers have
opportunities to spend money nearby.  Therefore, the hospitality district should be
a vibrant and safe environment that is active during all times of the day and all days
of the week.  Increasing the level of activity during non-business hours can be achieved
through retail initiatives, restaurants, entertainment options, special events, and
improved pedestrian connections to the Gallery Place area.

To capture the visitor spending generated by the Convention Center, the hospitality
district and the 7th and 9th Street corridors near Mount Vernon Square should be
developed with a mix of convention center-oriented, national-chain restaurants,
retail, and entertainment uses. The success of the new Convention Center and the
hospitality district will also depend upon its integration into the Downtown environ-
ment.  Pedestrian connections, transportation linkages, and streetscapes between
the Convention Center district and Downtown attractions must be improved.
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Retail, entertainment, and restaurant uses are important supplements to hotels.


